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Advancing Home Energy Labelling in 
Canadian Communities

Presenter
Presentation Notes
This presentation speaks to a report we completed in 2022 funded by the Trottier Family Foundation in Montreal



Clean Air Partnership acknowledges that the land on which we 
operate is the traditional territories of many nations including 
the Mississaugas of the Credit, the Anishnabeg, the Chippewa, 
the Haudenosaunee and the Wendat peoples and is now 
home to many diverse First Nations, Inuit and Métis peoples.  

Land Acknowledgement

Presenter
Presentation Notes
CAP is Toronto based organization 



Enjoying the Passage of Time - Jimmy Carr
Video by Zhaawnong Webb



The Climate Policy Database tracks 
climate-related policies 

Clean Air Council Tools 

The Climate Action Atlas tracks 
implemented  ambitious mitigation 
projects
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Presentation Notes
We want to remind you that we have the policy database tool Where we track the climate-related policies across the CAC network. Now it is easier to see and access those policies. Climate Policy Database: https://council.cleanairpartnership.org/climate-plan/Climate Action Atlas: https://www.cleanairpartnership.org/atlas/explore/Newsletter subscription: https://cleanairpartnership.us11.list-manage.com/subscribe?u=8023a0c7758272af14ab5bc7e&id=e82184af9c 



1. Applying Equity Lens in the 
Rental Retrofit Market and 
Renewables Installation
Jan 19, 11:30 AM  

2. SSG’s GHG Calculator for 
Municipal Projects
Jan 24, 1:00 PM 

Upcoming CAP Events

Presenter
Presentation Notes
Lastly, Also here are our upcoming events: you can find them and register via our EVENT page on our website (link in the chat) How can improved collaboration between these entities enhance the implementation of complete streets and Vision Zero projects?



Presenter – Kevin Behan, Operations Director



Examine why no Canadian jurisdiction has advanced mandatory labeling, develop an 
implementation toolkit and milestone framework for the advancement of HERD in Canada

Project Phases:
Phase 1 - Research
Phase 2 - Design 
Phase 3 - Commitment 
Phase 4 - Implementation
Phase 5 - Monitoring and Evaluation 

Objective

Trottier Funded, 2022 

Not yet advanced

https://www.cleanairpartnership.org/wp-content/uploads/2023/01/HERD-Report-Advancing-Energy-Labeling-in-the-Residential-Sector.pdf


Layout

Phase 1 Section 1 –Landscape Review 

  Section 2 – Benefits, Barriers, Key Actors

  Section 3 – Understanding Consumer Preference for HERD 

Phase 2 Section 4 – Program Design Considerations

  Section 5 – Milestone Framework



Landscape review

Many jurisdictions mandate home energy labeling and disclosure at the time of 
lease or sale for low-rise, mid-rise, MURB’s and row/semi/detached single family 
homes

• Australian Capital Territory 
• EU
• Austin TX, Portland OR, Ber

No mandatory programs in Canada

Voluntary programs ongoing at federal, provincial, regional and municipal levels



Jurisdictional scan



Portland, OR

Presenter
Presentation Notes
Portland not prescriptive around how it is advertised – can just be mentioned in text in property details – not front and centre-  not easy to search or filter homes based on BER



ACT, Australia



EU / Ireland



Energuide by NRCan
Federal, Multi-step process for labeling new + existing homes        
Rating provided in GJ/year – 0 is best energy performance
~200,000+ labels issued till date (2020 data)

Voluntary programs in Canada



RateOurHome.ca
Metro Vancouver’s system to advance Energuide
61,785 homes received 1st label and 39,395 homes got post retrofit labels (2007-17)
Homeowner must apply to have their home displayed – 6 displayed

Edmonton’s Home Energy Map
City offered rebates for assessment (out of money now), retrofit components and putting 
labels on a public map - >6k displayed

Voluntary display systems



Direct benefits

• Increased energy efficiency
• Reduced emissions
• Increased property value
• Job creation (energy assessors)

Presenter
Presentation Notes
2-6% property value increase per letter grade improvement in EU



Indirect benefits

• Increased energy literacy
• Economic growth (trades etc)
• Supports other EE policies
• Helps municipal GHG commitments
• Transparency for home buyer
• Easier for sellers to sell efficiency

Presenter
Presentation Notes
2-6% property value increase per letter grade improvement in EU



Barriers

• Low homeowner interest
• Broad acceptance from multiple actors
• Privacy concerns
• Funding availability
• Capacity to deliver programs
• Low energy prices
• Uptake (voluntary programs)

Presenter
Presentation Notes
2-6% property value increase per letter grade improvement in EU



• June 2022
• N=1005
• Error = +/- 3.1% 95%CI
• Representative of age, gender, income, province

Consumer preference survey



Consumer preference survey

Presenter
Presentation Notes
Most survey participants (96%) consider home energy efficiency important. 



Consumer preference survey

0% 10% 20% 30% 40% 50% 60% 70% 80%

Lower energy consumption

Energy efficient lighting, heating and air conditioning equipment,
windows and doors

Lower utility bills

Better insulation

Reduce emissions that cause climate change

High build quality and/or home

What do you think of when you hear the term energy efficient home?

Presenter
Presentation Notes
Differences were observed in perception of an efficient home based on age and tenure status, where older homeowners emphasized lower energy and utility bills and use of efficient equipment more when compared to younger respondents. Similarly, homeowners placed a greater emphasis on these as compared to renters. Little difference was observed based on age, location or tenure status around relating energy efficiency to reducing emissions that cause climate change. 



Consumer preference survey

0% 10% 20% 30% 40% 50% 60%

Definitely

Probably

Probably not

Definitely not

Not sure

Do you think that a home’s price would be affected by requiring its sellers to 
disclose their home’s energy rating?

Presenter
Presentation Notes
(84%) believed a home’s price would be affected by requiring its sellers to disclose the home’s energy rating. Therefore, a higher home energy rating would be an excellent incentive for home sellers to help increase the home’s market value. 



Consumer preference survey

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

Definitely

Probably

Probably not

Definitely not

Not sure

Would you be willing to get an energy assessment completed to determine 
your home’s energy efficiency?

Presenter
Presentation Notes
80% of homeowners are willing to get an energy assessment



Consumer preference survey

0% 10% 20% 30% 40% 50% 60%

Nothing

Less than $250

From $251 to $500

More than $500

How much would you be willing to pay to have your home energy rated?

Presenter
Presentation Notes
72% of home owners are willing to pay for it



Consumer preference survey

0% 10% 20% 30% 40% 50% 60%

On-site evaluation by a certified energy advisor

Online self-assessment by inputting utility bill and home information

Virtual evaluation

Not sure

I don’t want an energy rating

What is your preference for conducting home energy evaluations?

Presenter
Presentation Notes
Majority of respondents preferred an on site evaluation by an EA



Consumer preference survey

0% 10% 20% 30% 40% 50% 60% 70%

I want to know where I could save money on my utility bills

I want to protect the environment

I want to increase the value of my home

I need advice on upgrades to my home’s windows, doors, or insulation

It is required to access a government or utility incentive program

I need to replace my heating or air conditioning equipment

Other

None of these

Why do you want your home’s energy efficiency evaluated?

Presenter
Presentation Notes
Understanding why people want energy evaluations helps us market them. Saving money is first, followed by environment, increasing home values and getting advise on upgrades



Consumer preference survey

0% 10% 20% 30% 40% 50% 60% 70%

How energy is being lost in my home (i.e. doors, windows, insulation, attic,
etc.)

Recommendations for energy savings

How energy is consumed in my home (i.e. heating and air conditioning
systems)

Annual energy consumption

Cost analysis of completing retrofits

List of incentive programs for completing retrofits

Annual emissions that cause climate change

Other

None of these

What type of information would you like to obtain from your home energy 
assessment?



Consumer preference survey

0% 10% 20% 30% 40% 50% 60%

Energy consumption per year

Breakdown of energy consumption

Green to red colour scale

Number scale

Letter grade

Environmental impact

Comparison to a typical new home

Access to more information

None of these

Usefulness of information on labels

Presenter
Presentation Notes
Energy consumption per year - Breakdown of energy consumption - Green to red colour scale



Consumer preference survey

Should energy labelling be tied to sale/lease of a house? 

Definitely Probably Probably not Definitely not Not sure

Presenter
Presentation Notes
When asked if a home energy efficiency evaluation and labelling process should tie in with the time of sale/lease of a house, three-quarters of respondents favoured the idea. Those respondents were then asked when they would prefer to get energy efficiency information during the real estate transaction. Over half said they would prefer to have the energy efficiency information upfront on real estate listing websites with other home features. This would allow homeowners to easily compare homes on the listing website itself during their initial property search



Consumer preference survey

0% 10% 20% 30% 40% 50% 60%

Upfront on the listing websites

During the home visit

At the time of the conditional offer

Timing of disclosure



Consumer preference survey

0% 5% 10% 15% 20% 25% 30% 35% 40%

0 - 2%

2 - 5%

5 - 10%

> 10%

I would not pay a premium

Premium respondents are willing to pay for an energy efficient home

Presenter
Presentation Notes
When asked if respondents would be willing to pay extra money for an energy-efficient home, over two-thirds were inclined to pay up to a 5% premium for energy-efficient properties. This result indicates that homeowners understand the benefits of an energy-efficient house with higher quality upgrades and are willing to pay more to purchase a home that will save them money on their utility bills.



Program design considerations

Eligibility
Timing
Target Audience
Energy Assessments
Program Financing
Energy Labels
Energy Assessor Database
Program Administration
Software and I.T
Program Model
Risks and Risk Mitigation Strategies
Strategies to Drive HERD Demand



Next steps

Project Phases:
Phase 1 - Research
Phase 2 - Design 
Phase 3 - Commitment 
Phase 4 - Implementation
Phase 5 - Monitoring and Evaluation 



Advancing Home Energy Labelling in Canadian Communities

Questions?

Kevin Behan

kbehan@cleanairpartnership.org 

mailto:kbehan@cleanairpartnership.org


What is the municipal role for energy labelling?

Presenter
Presentation Notes
Answer verbally on in the chat how different munis are handling it
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