
Anti Idling Campaign 
& Challenge



PW Anti Idle Campaign

1. Pathways Story
2. Report fleet idling statistics to PW Staff
3. Anti Idling Messaging-Behavioral changes
4. End of Year Challenge: Engage early adopters to change 

their idling behaviour
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Reporting

• Director’s Monthly Idling Report
 By Cost Center for each Director and Manager
 Individual vehicle idling break down for the month
 Historic PW average idling by vehicle type as compared 

to each cost center
 12 month idling trend
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Communications
What we’re doing today

Messaging for all Regional Staff:
• “No Idle Zone” aluminum signs 

posted outside in select locations
• Idling messaging – roll up banner for 

Yards
• Anti Idling Digital Signage for general 

audience
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What we’re doing today.. continued
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Zone 1 - Digital Signage
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Average Temperatures:
Behavior Change,
Dispel Myths

Extreme Cold Temperatures:
Technology Solutions

Extreme Hot Temperatures:
Technology Solution 

Target area



PW Anti Idle Campaign Communications
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Zone 2 - Digital Signage

Tailgate Talk 
Template



Year end Challenge

Engage early adopters to change their idling behaviour

• From May to December 2020
• Measured through AVL Data
• Team that reduces their idling times the most (Supervisor or Cost 

Center level)
• Vehicle/Person that has always been a non/light idler
• Award

 Pizza lunch with the Commissioner / Director
 Pathways Story in January 2021 with Green Fleet update and 

recognition of winners
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Questions?
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